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INTRODUCTION

* Orthorexia Nervosa (ON) involves a pathological fixation on
healthy eating (Bratman, 1997)

* Social media platforms (Instagram, TikTok) strongly
Influence diet and fithess trends
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* They also promote rigidly healthy diets and unrealistic body
Ideals, which may encourage or reinforce ON tendencies
(Horowitz, 2022)

* This content analysis examined how health-focused social
media content generated by qualified professionals and
ungualified health influencers reflects ON tendencies.
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KEY TAKE-HOME MESSAGE

Health-focused social media frequently promotes unrealistic body ideals and
rigid dietary practices that reflect ON behaviours. Critical evaluation of online
content and greater reliance on evidence-based information are essential for
reducing potential harms associated with ON-related messaging

AUTHOR DETAILS

Katie Porteous
College of Health and Enablement, Flinders Uni

@ katie.porteous@flinders.edu.au

1. Bratman, S.(1997). Orthorexia nervosa .Yoga Journal,136, 42-50
References 2. Horowitz, R.(2022).How do Instagram’s clean-eating hashtags influence Orthorexia Nervosa and the sense of self in self-identified
Orthorexia Nervosa tendencies: a mixed methods study (Doctoral dissertation, London Metropolitan University)




